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Our Statement of Independence 
We believe that it is important for a research firm to be transparent about how it makes money. That 
way, customers can judge our integrity for themselves. 

How We Make Money 
>  Brandon Hall Research makes money by selling research publications (in various forms such as 

reports and KnowledgeBases) and consulting services; by operating conferences, workshops, and 
an awards program; and by selling advertising in some of our publications and sponsorships of 
some of our events. 

> Our consulting clients include both user organizations and vendor organizations. 

> User clients typically engage us to advise them on technology purchases and implementation 
strategy. 

> Vendor clients typically engage us to advise them on marketplace trends or to speak about 
industry trends at vendor functions 

What We Don’t Do 
> We do not charge vendors (or any organizations) to be included in any of our publications. 

> We do not charge different prices to vendors and users. 

> We do not charge vendors (or any organizations) to quote from our publications in press releases. 

> We do not charge award winners to use their award in marketing. 

> We do not allow vendors (or any organizations) included in our publications to make evaluative 
statements about themselves. Participating organizations provide factual information only. 

> We do not permit any company to sponsor research or a publication in which it is also 
participating as a subject. 

> We do not benefit in any way from the sales of any products included in our publications or 
services. 

> We do not provide leads to vendors or assist them in selling. 

> We do not serve on the boards of any learning-related companies or benefit financially from the 
success of any learning-related company. 

> We believe that the way we make money allows us to be independent, unbiased, and objective. 
We invite you to judge for yourself. We also invite you to contact us with any question about our 
business relationships or sources of revenue. 

Research Methodology 
This research is based on our research surveys, experience and observations in the field, analysis of 
case studies, blogs, conferences, and literature reviews. For the LMS reviews, vendors submitted 
answers to a questionnaire on the capabilities of their solutions. 
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What’s different about this report? 

This report has a companion Website. The Website is designed to help 
you experiment with new tools, communicate with others, and interact 
with several of the social learning technology tools featured in this report.  
The companion Website is located at: http://brandonhallnetwork.com  
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About this Report 
More and more, learning management systems are seeing the need to expand their solutions 
beyond a learning environment where classes and courses are the center of activity. Many 
companies are branching out into the Web 2.0 space where learners create more of an ad hoc 
environment that is loosely structured and more personalized. 

This report highlights several social learning technologies, tools, and services, provides resources 
and for outlook on each tool.   

We analyzed 76 LMSs reviewed in our 2008 LMS KnowledgeBase for collaborative features. 
Then, we went a step further and asked LMS companies with collaborative features to provide 
answers to questions around specific social learning features within their systems. In this report, 
we feature LMSs with social learning technologies built within the system or integrated through a 
third party. 

Our current LMS KnowledgeBase 2008 provides data for the following collaborative learning 
tools: 
 

• Learner-to-learner e-mail 
• Learner-to-instructor e-mail 
• Standard threaded discussion 
• Moderated threaded discussion 
• Live, instant messaging 
• Live chat 
• Ability to cluster learners into workgroups for group study sessions 
• Voice over Internet Protocol (VoIP) 
• Webcasting 
• Virtual whiteboard 
• Application sharing 

 
This report goes beyond the collaborative tools featured in our 2008 LMS KnowledgeBase. We 
also review the following collaborative learning tools in LMSs: 
 

• Blogs 
• Wikis 
• Media sharing 
• Peer rating of content 
• Informal collaboration space 
• Team calendar 
• Expert exchange/locator 
• Collaborative content development 
• Search engine 
• Tagging/bookmarking 
• Private messaging 
• Survey/polling tools 
• RSS feeds 

 

Social learning technologies are a new approach; a state of mind. That’s one of the reasons we’re 
providing a NEW add-on to this publication: direct access to the Brandon Hall Research analyst in 
a collaborative, networked environment. Upon purchase of this report, look for an email invitation 
to the Brandon Hall ResearchBase.  

 


